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THE INNOVATOR’S DILEMMA:

When New Technologies Cause Great
Firms To Fail (Updated edition)
Christensen

ISBN 9781422196021 HB £20.00 $30.00

Clay Christensen’s work continues to
underpin today’s most innovative
leaders and organizations. This
bestseller on disruptive innovation has
been hailed a classic by the world’s
best-known thought leaders, from Jeff
Bezos and Steve Jobs to Malcolm
Gladwell.

THE INNOVATOR’S SOLUTION:
Creating and Sustaining Successful
Growth (Updated edition)

Christensen and Raynor

ISBN 9781422196571 HB £20.00 $30.00

“Nothing less than a handbook for
managers who would rather disrupt than
be disrupted.”— Financial Times

“A valuable tool for every aspiring
upstart—whether you're inside a billion-
dollar company or have a billion-dollar
glimmer in your eye.”— Fast Company

THE INNOVATOR’S DNA:

Mastering the Five Skills of
Disruptive Innovators

Dyer, Gregersen and Christensen

ISBN 9781422134818 HB £21.99 $32.00

An essential resource for anyone
seeking to strengthen their innovative
prowess. The authors identify five
capabilities demonstrated by the best
innovators, and explain how to
generate ideas with these skills.
Includes bestselling author Clay
Christensen.

THE INNOVATOR’S METHOD:
Bringing the Lean Startup into Your
Organization

Furr and Dyer

ISBN 9781625271471 HB £20.00 $30.00

Help translate “lean startup” and “agile”
methods into your own organization.
Based on talks with thousands of real-
life managers and entrepreneurs
worldwide.

With a Foreword by Clay Christensen.

INNOVATION AS USUAL: How To Help
Your People Bring Great Ideas To Life
Miller and Wedell-Wedellsborg

ISBN 9781422144190 HB £16.99 $25.00

Leaders at all levels become
“innovation architects”, creating an
ecosystem in which people engage in
key innovation behaviors every day.

“The message is loud, clear and
simple. For innovation to happen in a
meaningful way it has to be part of
daily work.”

— Engineering & Technology Magazine
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ALSO AVAILABLE:

HBR’'S 10 MUST READS ON INNOVATION
9781422189856 PB £16.99 $24.95

THE FIRST MILE:

A Launch Manual for Getting Great Ideas Into the Market
Anthony

9781422171769 HB £16.99 $25.00

THE LITTLE BLACK BOOK OF INNOVATION:
How It Works, How to Do It

Anthony

9781422171721 HB £16.99 $25.00

SEIZING THE WHITE SPACE:

Business Model Innovation for Growth and Renewal
Johnson

9781422124819 HB £19.99 $29.95

MANAGING GLOBAL INNOVATION:

Frameworks for Integrating Capabilities around the World
Doz and Wilson

9781422125892 HB £25.00 $35.00

THE OTHER SIDE OF INNOVATION:
Solving the Execution Challenge
Govindarajan and Trimble
9781422166963 HB £16.99 $25.00

REVERSE INNOVATION:

Create Far From Home, Win Everywhere
Govindarajan and Trimble
9781422157640 HB £19.99 $30.00
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